
Group	Report
Mar	01,	2017	-	Mar	31,	2017

The	Group	Report	helps	you	understand	the	growth	and	health	of	your	social	profiles	across	social	channels.	The

report	combines	your	activity	and	growth	across	all	your	Twitter,	Facebook,	LinkedIn	and	Instagram	profiles	to

provide	a	clear	picture	of	where	to	focus	your	social	efforts.



Included	in	this	Report
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Craft-Art	elegant	surfaces craftartcountertops

craft_art



Activity	Overview

67,418
Impressions

2,969
Engagements

13
Link	Clicks

Audience	Growth

Group	Report	|	2	of	5

1
MAR

2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
0

20

40

60

80

100

AUDIENCE	GROWTH,	BY	DAY

FACEBOOK TWITTER INSTAGRAM

AUDIENCE	GROWTH	METRICS TOTALS CHANGE

Total	Fans 18,554 10.1%

New	Facebook	Fans 1,172 22.3%

New	Twitter	Followers 10 100.0%

New	Instagram	Followers 505 1.4%

Total	Fans	Gained 1,687 16.7%

Total	fans	increased	by

10.1%
since	previous	month



Message	Volumes
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MESSAGES	PER	DAY

SENT	MESSAGES RECEIVED	MESSAGES

SENT	MESSAGES	METRICS TOTALS CHANGE

Facebook	Posts	Sent 24 4.3%

Twitter	Messages	Sent 22 12.0%

Instagram	Media	Sent 17 –

Total	Messages	Sent 63 3.1%

The	number	of	messages	you
sent	decreased	by

3.1%
since	previous	month

RECEIVED	MESSAGES	METRICS TOTALS CHANGE

Facebook	Messages	Received 23 76.9%

Twitter	Messages	Received 2 50.0%

Instagram	Comments	Received 89 19.8%

Total	Messages	Received 114 10.9%

The	number	of	messages	you
received	decreased	by

10.9%
since	previous	month



Impressions

Engagements
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IMPRESSIONS	PER	DAY

FACEBOOK TWITTER

IMPRESSIONS	METRICS TOTALS CHANGE

Facebook	Impressions 64,247 28.1%

Twitter	Impressions 3,171 16.2%

Total	Impressions 67,418 27.7%

Total	Impressions	decreased	by

27.7%
since	previous	month
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ENGAGEMENTS	PER	DAY

FACEBOOK TWITTER INSTAGRAM

ENGAGEMENT	METRICS TOTALS CHANGE

Facebook	Engagements 189 11.3%

Twitter	Engagements 59 21.3%

Instagram	Engagements 2,721 4.3%

Total	Engagements 2,969 5.1%

The	number	of	engagements
decreased	by

5.1%
since	previous	month



Stats	by	Profile/Page

Profile/Page

Total	Fans	/

Followers

Fan	/	Follower

Increase

Messages

Sent Impressions

Impressions

per	Post Engagements

Engagements

per	Post

Link

Clicks

Facebook	Page
13,551 9.60% 24 64,247 2,677 189 7.9 11

Craft	Art

craftartcountertops
4,465 12.75% 17 – – 2,721 160.1 –

Craft	Art

@craft_art
538 1.89% 22 3,171 144 59 2.7 2
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https://www.facebook.com/craftart/videos/1511951562148609/
http://www.facebook.com/139995939344185/posts/1511951562148609
http://www.builderonline.com/design/trend-tracking-healthy-living-is-driving-interior-design_o
http://www.facebook.com/139995939344185/posts/1528322040511561
http://www.facebook.com/139995939344185/posts/1516956828314749
http://www.houzz.com/ideabooks/70680270/list/trending-now-25-kitchen-photos-houzzers-cant-get-enough-of
http://www.facebook.com/139995939344185/posts/1512917698718662
http://www.cleveland.com/insideout/index.ssf/2017/03/non-toxic_cleaning_products_to.html
http://www.facebook.com/139995939344185/posts/1511208115556287


































https://t.co/sKbGR42KrC
https://twitter.com/statuses/844185675452891136
https://t.co/nhwGSA7eXS
https://twitter.com/statuses/838933508584325125
https://t.co/FmEVmnFyvU
https://twitter.com/statuses/847837117510295552
https://t.co/wLLBiFweBq
https://twitter.com/statuses/847439536002957312
https://t.co/Xg4eqxnVza
https://twitter.com/statuses/847109789184380928





